HANDOUT D

Business and Advertising in the Gilded Age

For each of the following advertisements, answer the following questions:

1. What images do you see?

What symbolism does the artist employ?

Directions:

What is being sold?

R

How is the advertisement trying to make a connection to some desirable
attribute in order to persuade a consumer to buy the product?

Wesson Qil, 1919
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AT THE DPEDLA THE PFIERCE ARROW MIOTOR CAR COMPANY, NUPFALD, N, Y

Pierce-Arrow, 1911
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Cream of Wheat, 1917
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THE DAWN OF PEN SATISFACTION.

I ‘OR examinations, class-room notes and home study, a good foun-

ain pen 1s the source ol continuous satisiaction It is one of those

r that is always useful and leads to
ire made of the best materials and
range of styles, sizes and pen points
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Waterman Fountain Pen, 1909
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Jack O’Connor

Manager of the Sc. Louis Amencans, a ¢at on
his feet, a plutton for work and full of aggressiveness
when he was a player, and now one of the guickest
thinkers and most daring and aggressive managers in the

T, DRINKS

Caztola

And no wonder he likes Coca-Colz, he's like Coaca-Cala
—+full of vim, vigor and go. You'll like it—it's

Delicious— Refreshing—Thirst-Quenching

5c Everywhere

Bend 2c stamp for our hooklet *The
Truth Aboot Cos-Coli™ and the Coca-
Cola Baseball Record Book for 1510.
The latter containa the famons poem
*/Casey at the Bar," reconds, schedules
for both lezzues and other valuable base-
bl information compiled by autharities.
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! : THE COCA-COLA CO. mﬂ
f Atlasta, Ga. you :

Armmow think

of Coca-Cola

Coca-Cola, 1910
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Iﬂ ;fl;l'.'n.{ ARGENT Locks are secure.  Perfect in
- i ! mechanism, assembled with exact precision
i\ and finished with most thorough workmanship,
they work smoothly and surely through long
ears of service. There are Sargent Locks
{m' every purpose—Cylinder Locks, Union
I ocks, Bagiucks n alf sizes.  For the sake
of safety and long wear, it is worth while to
be cetain of getting the Sargent make.
Sargent Hardware adds to the beauty of any
building and increases its selling value.

A dwelling equipped 1hmoughow with Sagent’ Hardwars
15 a betier house 16 live sin. Sale, smesib-weaking locks,
door hisge thal won't sag. casement adqusters that wan'y
wf oal ol -:-|-.J|-l:r. latches ehat alw-.wt latch. Thei ke of
ardware s more coomomscal i the long von ad gives
ratinfaction all the Bme,

For Public Buldings and office structures, Sargent Hardware is
preferred by archiects  for s amisie  guality and  dusabibty,

Sargent Hardware, 1911
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